
Supporting Key Business Priorities 

With A Broader Critical Talent Pool



Vodafone is well-known as a global telco organization.


However, they were not top of mind for key technology roles (such as cyber security) 

when it came to their employer brand.


In an already challenging talent market this meant that some of their key business 

priorities were at risk: 1) digital transformation for a better customer experience, and 

2) reducing costs.


The Martec’s AI-powered content and advocacy platform enabled Vodafone to broaden 

their critical talent pool. Vodafone built an employer brand positioning within tech 

using The Martec to understand this technical workforce, to segment them 

accordingly, and then to articulate their EVP to them in the most optimal way.


This included demonstrating Vodafone can meet the normalized 

post-COVID talent expectations at the top of funnel (e.g. remote work).

Examples Of Vodafone ContentVisit TheMartec.com

https://careers.vodafone.com/life-at-vodafone/projects-stories/
https://www.themartec.com

